MOTIVATION

Why?
S3 strategy,
past experience in

need identification
e-health or

in co-creation,
demand-lead innovation
funding

25%

REPRESENTATIVITY

With whom?

All three typologies are
represented

25%

AMBITION/COMMITMENT

How?

Commitment from the regional
stakeholders (Letters)

25%

IMPACT

what their expectations are,

how they could use it in the
region,

what impact could they achieve

25%

* X %

* %ot
*

* 5k

inDemand




